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This is to certify that, in accordance with the Patent Act, a patent for the
invention has been registered at the Korean Intellectual Property Office.
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MANUFACTURING
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PRODUCT LINE-UP
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DAILY CONVENIENCE
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CORPORATE GIFT
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MARKET PROOF
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CUSTOMER COMMUNICATION
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CAPACITY & OPERATIONS
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FIRST PROPOSAL
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PARTNERSHIP PROCESS
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GIFT SET LINE-UP

A7IHE

cetxE 1
+MZ(230g)

PEis £2px| M}

gzl Bl ol7| x8t

g %E Y ks

B &
| B wa
TEtX|H 2

. 2t 21 2R 2
+ ZHL| +mZk
7hE AZ5a Wi 25 8101 Aot g &2171
HyARie |e ME &7171 2 74
g HE ks JE s rd s

o 2 7t FEES R

=]

%

oM yo

E2bx|E 1
+ 3 1H200g)
B2 Y2E Cigt
HES HAE 7y

CEEEY S

ot B

4y Ot




